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2019 Chinese Reading & Writing Festival, The Pines, February 27, 2019
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Major Reading Formats Customer Needs

[ 1 | I | | | [

Digital: 15%

User-Friendly
Interface_

Moderated | 67%
Environment|

Easy
Conversation

— Print: 31%:

Latest | 72%
News |

Content Matters Sharing | 68%
Culture | I | | | |

er Factors: 8%0 0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
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Diversity: 92%




TIRLF ( B3K #3135

e S5W:

- A4TBH (Why) ?

- Tk B3 (Where) ? #TBFBi 38 (When) ?

- M R (What) ? ISR R (Who) 2
e 1H:

- df TR (How) ?
- B2~ BA vs. 3% AN
— “It's the story, not s/he who tells 1t.”




T4F% (A4E# KAL)

e 3WI1H:
- BFTRIME (Why) ?
- B3 LIE (Who) ?
- fTB5 % % (When) ?
- i % (How) ?
e 2W:
- AR X4 A AFE (What) ?
- AR H BAR ~ A E B (Where) ?
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The Family Frying Pan
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[LEGENDS
CONDOR HEROES

A Here Born A Bond Undone
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On Whom to Lean: !

The Life Stories of the War-Torn Generation
of Chinese Americans at Rossmoor
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women AND THE END OF CHINA'S

LAST GOLDEN AGD

The Resurgence
of Gender Inequality
in China
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